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WHY DO YOU 

TRAVEL? 



69% of global 

travelers – of all 

age groups –

are planning to 

try something 

new
(TripBarometer)

55% of leisure 

travelers take just 

1-2 vacations a 

year, and put a lot 

of thought into 

planning these trips
(Google/Phocuswright) 



Source: Digital in 2017 Global Overview Report

More than 1.5 billion people across Asia Pacific now use social 

media on a monthly basis, with 95% of them accessing platforms 
via mobile devices – the highest ratio in the world



Source: Olapic and Kantar Added Value via ADWEEK
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Famous landmarks, 

cities or big events

Urban hidden gems

Parks, mountains or 

forests

Ocean, pool or 

blue skies; bodies of 

water; tropical 

props

Mother Nature

Sunsets (25%), living the high life (21%), view 

from the sky (20%), posing with friends/dining, 

shopping and eating like a local (17%)



CHALLENGE 



DESTINATION MARKETING 
DONE RIGHT



MEKONG MOMENTS
MEKONG TOURISM COORDINATING OFFICE 



This is a video clip. Watch it here.

https://www.youtube.com/watch?v=GzfjlnJsfUk


“Our goal is to build 

capacity for the travel 

industry in the Greater 

Mekong Sub-region. 

Mekong Moments is 

accessible to everyone, 

experiences of all sizes 

and shapes from 

individual tour guides to 

international hotel 

chains.” 

Jens Thraenhart
Executive Director

Mekong Tourism Coordinating Office



KOREA VISITS YOU
KOREA TOURISM ORGANIZATION



▪ 7,793,827 people from 135 
countries visited the campaign 

site

▪ 186,169 new posts generated 

in SNS using 5 campaign hashtags

▪ 20% increase in number of 

Korea trip related hashtags

#koreavisitsyou

#koreatrip

#koreastyle

#koreafood

#korealife



BE CURATORS, 

NOT MARKETERS



Source: Forbes Top Influencers, 2017



Source: Forbes Top Influencers, 2017



#DISCOVERHONGKONG

‘I NEVER KNEW’ 
HONG KONG STORIES
HONG KONG TOURISM BOARD

IN PARTNERSHIP WITH RAZORFISH HONG KONG



This is a video clip. Watch it here.

https://www.youtube.com/watch?v=hCl7zQfkQJI


“Being the first Asian tourism 

board pioneering a partnership 

with world’s top influencers to 

promote destination, HKTB is at 

the cutting edge of social media 

by embracing the concept of 

“Social First” to inspire travelers 

with powerful and 

unconventional content and 

perspectives. In this way, we can 

effectively reach a wider 

audience in more meaningful 

and impactful ways.”

Anthony Lau
Executive Director

Hong Kong Tourism Board

Source: as quoted on PRWire.com



IT’S MORE FUN IN 
THE PHILIPPINES
PHILIPPINE DEPARTMENT OF TOURISM 

IN PARTNERSHIP WITH BEAUTIFUL DESTINATIONS



This is a video clip. Watch it here.

https://www.youtube.com/watch?v=HZNAjhFfCF0


“The jaw-dropping content created 

for us by Beautiful Destinations, 

combined with their unparalleled 

global following dramatically raised 

the profile of the Philippines around 

the world and was the most 

successful digital partnership we 

have ever done. 

If we had aired even just a 10-

second TV commercial in the 

continental U.S., it would have cost 

$2 million a day just to get that kind 

of exposure.” 

Ramon Jimenez
former Tourism Secretary

Philippine Department of Tourism 

Source: as quoted from CNN interview regarding partnership 



EMBRACE THE POWER OF 

INFLUENCERS



JUST ANOTHER DAY 
IN WA
TOURISM WESTERN AUSTRALIA



This is a video clip. Watch it here.

https://www.youtube.com/watch?v=RaJKQKKu-q8


“By reframing a 

perceived weakness 

and harnessing local 

love, positive results 

can be achieved.”

Tourism Western Australia



BUILD A 

COMMUNITY BRAND



CITY OF 
BUENOS AIRES
SMARTVEL



“We found a simple and rapid 

solution to a question that 

many destinations face: how 

do we efficiently manage all 

the dynamic content your city 

has to offer?”

Alfredo Fragueiro
Director of Tourism 

City of Buenos Aires 



66% of visits made outside 

Buenos Aires, during the 

inspirational phase of the trip

34% of visits made in-

destination, from locals or 

tourists







USE INNOVATIVE TOOLS 

TO YOUR ADVANTAGE





THANK YOU
Melissa Burckhardt

melissa@PATA.org


