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Prof. Richard H. Thaler

The Sveriges Riksbank Prize in

Economic Sciences in Memory of
Alfred Nobel 2017
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Use behavioral economics to
beat the market.

The decisions made by the person often do not
correspond to their best interests and deviate
completely from the rational decision of economic
theory. To reduce losses, behavioral economists
argue that we should consider the weakness of
human nature.
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limited rationality

Most people make decisions when they often do not
consider all possible options and their long-term
consequences.
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EXPERIENCE TOURISM
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The Experience Economy
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INNOVATIVE TOURISM
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Space travelling
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WHEN "CHANGE"
BECOMES A NORMAL?
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Topic : New Times. New Marketing
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Mr. Ignasi de Delas
Deputy General Manager of Turisme de Barcelona
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gnasi de Delas i de Ugarte was born in Barcelona in 1959. He is
graduated in Economic and Management Sciences by the University

of Barcelona, specialized in finances. At present he is the Deputy
General Manager of Turisme de Barcelona.
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LOCALIZATION, CULTURE, TURISM

Watching? Thinking?
Consideration.
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THE POWER OF BRANDING
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Make brands matter
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Subject : Make brands matter
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Mrs. Shenan Chuang 3ERZ3 2+

Chairwoman, WPP Taiwan & Vice Chairman, Ogilvy Greater China.
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THE CROSSROADS

OF THE WORLD.
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THE BUSIEST

CROSSROADS

OF THE WORLD.
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THE MOST BEAUTIFUL

CITY ROAD

OF THE WORLD.
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IDENTIFICATION &
RECOGNITION
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Subject : How to Increase Tourism Connectivity - Tourism Destination
Marketing Strategies
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Dr. Dae-Kwam Kim <g KB

Dean and Professor of Kyung Hee University

L) N A

For more than 25 years, Dr. Dae-Kwam Kim has been a leading
consultant in tourism/MICE industry and tourism/MICE policy
formulation in Korea and in Asia and Pacific region. He has also
played an important role in introducing MICE (Meeting, Incentive
Tour, Convention, and Exhibition) concept for first time in Korea
since early 2000s.

Panelist
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A CRISIS POINT COULD ALSO
BE A TURNING POINT ?
M EEE ?



Subject : Internet Trends in Marketing Cities
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Miss Melissa Burckhardt

Manager of Membership Relations, Pacific Asia Travel Association
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Experienced Communications and Relationship Management
Professional with a demonstrated history of working in the
advertising, leisure, travel & tourism industry. Skilled in Sales,
Corporate Communications, Project Management, Business
Development, and Marketing Strategy.

Panelist
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