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¥ Philippines Economy

One of the fastest growing economies n

' ASEAN

The Philippines economy remained
l o . : :
- resilient to global headwinds in 2016.

| ¢ The rapidly growing domestic economy
has yielded substantial gains in
— employment and poverty reduction.
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| < The Philippines is the world’s 10th fastest
, growing economy in the world mn 2017.
-

* The Philippines economy 1s a ‘stand-out’
in Asia.




Top 10 Outbound Destinations

* Hong Kong
e Singapore

* Malaysia

* South Korea
* China

* Duba

e Thailand

* Japan

« USA

e Tatwan




PH ranks 8th of fastest growing Asia Pacific outbound travel market

3.4 million outbound travels in 2016 and expected to
reach 4.3 million trips by the year 2021 (wastercard, 2016)

Filipino visitors in 172,475 (2016)
Taiyvan (Taiwan Ministry of 139,217 (2015)
fourismy 23.89 % growth
Filipino visitors in 350,000 (2016)
Japan (apan nTO, 2017) 269,000 (2015)

30% growth

Philippines Outbound Market



Filipino visitors in Hong
Kong ( HKTB, 2017)

e 791,171 (2016)
e 704,082 (2015)
e 12.4 % growth

Filipino visitors in
Singapore (STB, 2017)
e 691,643 (2016)

® 673,374 (2015)
e 2.7% growth

Filipino visitors in Korea
(KTO, 2017)

e 450,000 (2016)
e 396,000 (2015)
e 12 % growth

Filipino visitors in Dubai
( Dubai Tourism, 2017)
* 390,000 (2016)

e 325,000 (2015)
® 20% growth

The Outbound Market from the
Philippines



Filipino tourists
spending capacity

e Filipmo travelers spent a combined

$9.9 billion (P465 billion) on
outbound travel in 2015.

* Spending expected to almost double
their 2025 1.e. 79% to $17.7 billion,
ranking 25th among 50 markets that
have deep pockets for international
travel ( Visa, 2016)

* The study found average annual
spending by households during a trip
will likely rise at 8% to $5,230
(P245,000).

* Filipinos are fond of buying a
pasalubong or gift to their family and
friends




Filipmo Travel Market

 New wealthy middle class

* Promoting new travel experiences &
destinations through social media

* Economy / budget travel packages
e Growth of independent travel (FI'T)

*  Multi-generational

*  Young Professionals with high income

e Middle age group with kids

e Retirees

1 raveling becomes a ‘family affair’



Purpose of Travel

e Leisure travel
e VFR

* Enjoy and appreciate new
culture

e Study or work abroad
* Shopping

* Adventure

e Official/Business

e Incentive/MICE




Planning and Booking a
Trip

* T'niggers for travel - seat sales promotions
* Consult companions availability, then book

* Book first, plan later - airline seats reservation
before planning the 1tinerary, accommodations,
etc.

* Hotel accommodations are booked online through
hotel websites and travel aggregators.

e Trip advisor 1s also helpful

* Budget travellers often booked accommodation
thru Airbnb

e Itinerary is finalized days or a week prior to the
trip usually based on WOM, must-see lists based
on the mternet, based on photos shared on
Facebook, Instagram, etc.
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Fased visa rules/ Iifting of visa restrictions
affordable travel cost

Rise 1in Filipinos’ financial stability
Aggressive tourism promotions of foreign
governments 1n the Philippines

Expanded digital tools used i planning and
booking travel packages/tours

Greater connectivity through social media
Millennmial generation 1s exceptionally open
to exploring other cultures

Improved transportation mfrastructure

Cruise tourism

Growth of Philippines Outbound

Tourism




Opportunities and Prospects

* From Group to FIT

e Middle-class household income 'S

* social media usage

o Millennials/Fillennals

* 56% of millennials are usually the ones to try new
technology, making them a target of many businesses
for their products (Millennial Marketing, 2016)

e 20million Filipinos are millennials

e Philippine holidays - long weekends

* Cruse Tourism

* November 1, 2017 Visa-free for the Filipinos to
Taiwan




Trivia & Tips

 69M Facebook users as of June 2017

e Philippines 1s world’s selfie capital

e Always within top 5 1n social media -
Twnuter, Instagram, Facebook

e #taiWanderful

e #taaWanderwoman or #taiWandergirls

e #taxwanltThatWay

e #taiwanNobodyButYou

e #taiWan dela Cruz escapades

Tips

e Should create compelling experience to
attract Filipino travelers

* English-speaking tour guide
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Inbound Tourism

Top 10 Visitor Markets
January-May 2017/2016 o —mann
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Travel
Requirements

Under the Electronic Travel
Authorization system, ROC nationals
over the age of 14 seeking to visit the
Philippines for tourism purposes can
now apply online for a visa at a cost of
NTS1,100 (USS35.6), which is also
payable online. Successful applicants
will be granted a multiple entry visa for
a stay of up to 30 days, according to
the Manila Economic and Cultural
Office (MECO) in Taipei.



‘ the Phil ;pines

= 36,289 kms. of coastline

e = 7.107 islands

PHILIPPINE
SEA

- = 175 languages

South China Sea
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English-speaking nation

Distance between the
Philippines and Taiwan 1s
1,200 km or 746 miles
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/Users/david/Desktop/Mice Sales Call/PDOT MICE 8Mins Version.mp4

Exceptionally friendly and English-speaking people
s

Value-for-money for shopping, dining and studying

+

Variety of tourist attractions and activities

Fun-Celebration Vacation




An Appealing Product Portfolio Mix

Nature and b 3
Adventure = i

Health and %

| 2 MICE and
Wellness EEiO%

; ™ Events
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Manila’s Historical Landmarks




Mamla S Entertamment City
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RESORTS WORLD MANILA
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Sardine Run
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S ~ Cebu

World-famous dive
sites and sounds

i There More Things to D«




Whale Sharks in Oslob
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— - Palawan

, Aboveground and underground







UNDERGROUNDIRIVER TOUR ~RAUMA ISLAN
in PUERTO PRINCESA in BUSUAN







Celebrate a milesto
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' BE AIMMERMAIDIFOR A DAY
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NIGHT LIFE, PARTIES, AND EVENTS
















S

>

P i a

’ Y 'f 5 -
< 5 S

hili

o g - ' . '.’3
- oo - - . 4
o b Ol e » ’ &
- N 5 - - B4 2
w “w ) - 1 ™ 2 - ol !

ppines






W%/ Mo,_

«
.

/_mem
@ﬂ




A~ -










